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”Cars are driven by people. The guiding principle behind everything we make 
at Volvo, therefore is – and must remain – safety.” 

Assar Gabrielsson & Gustaf Larson, the founders of Volvo

People and safety – since 1927

August 2019 Security Class: Internal



Freedom to move – personal, sustainable and safe 

WE EXIST TO SERVE A BIGGER PURPOSE
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Security Class: Internal

• Have all the relevant consumer data and history

readily available in one system to ensure a 360

view of the consumer and a seamless

consumer experience

• Have all the relevant communication channels

available to interact with the consumers

• Offer a simple but powerful Service Cloud

solution for handling Customer cases and

Consumer interactions

CUSTOMER CARE VISION
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ACTION

1. Start small and work agile

2. Needs driven rather than list of requirements

3. Put the focus on the transformation journey



THANK 
YOU!


