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PEAK OF INFLATED
EXPECTATIONS

Data Protection

Energy use
) PLATEAU OF
Ethics PRODUCTIVITY

ROI

Expectations

VALLEY OF
DISILLUSION

; Time
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DPD Chat

Let's Chat &,

HSRESS CRALEOT 100 & panti
delivery firm?

Thare once Was a chatbot
namaad DPD,

Who was useless at providing
halp.

It could not track parcels,

O give information on
delivery dates,

And it could not even tell you
whitn your driver would
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IN A WORLD

DOMINATED BY MACHINES
YOU CAN STAND OUT

BY BEING VERY HUMAN

SO, WHAT DOES IT MEAN
TO BE YOU?
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Va|ue for‘Hne
BUSINESS  Value of §CUSTOMER
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WHERE DOES CX SIT
IN YOUR ORGANIZATION?
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BUYER PRODUCT
EXPERIENCE DEVELOPMENT

COMMUNICATION CUSTOMER CARE

BRAND
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On time

UAT759 > RNO

GATE

PRODUCT Z
DEVELOPMENT zaterdag

3:14

¥ Saudia*2m

Boarding from Gate 511A

Boarding is now open at Gate 511A for your
flight SV 1140
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 EXTENDING FRUITS AND VEGETABLES LIFE CYCLE.

CUSTOMER CARE
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BUYER PRODUCT
COMMUNICATION EXPERIENCE DEVELOPMENT CUSTOMER CARE
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wdasher

—N

Simple. Gentle. Intell?gent wash.

|
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Your food in | , | 7

/

4 minutes

or less

cusfomer experience, more than meets the Al jn Michel Stevens



HOW ALIGNED
ARE YOU?







HOW ABLE

ARE YOU?




2 jOHN HEYMANS
_*WENT TO THE

OLYMPICS THANKS:

TO CHATGPT I
HEVMFINS
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Increase in share of wallet
per card member vs non-member

coop

Gross Share of Wallet lift
for loyalty card members
VS non-members.
Average increase = 30%
People join because they're
already regular shoppers.
True average increase = 4%

21,8% I

Albert Heijn Super de Boer m
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HOW SKILLED
ARE YOU?
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THE SHORTEST WAY FROMATOB
IS THE ROAD YOU KNOW
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ALGORITHMS

PERSONALIZE
HUMANS MAKE IT

PERSONAL
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Stop Staring. Start Driving.

(Ask us for our special offers)
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BUSINESS Vabe of CUSTOMER

BRAND

ARE YOU
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CUSTOMER
EXPERIENCE

EXPLAIN WHY
THIS MATTERS

GIVE PEOPLE

A CHANCE

ELIMINATE
RUSTRATION

Willing & Skilled
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